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Dear Colleague, 

 

Enclosed you will find information about the programs we manage, the markets they service and 

background about our company. 

 

We appreciate your interest and would like to help you with anything you require. Please do not 

hesitate to contact us with your questions. 

 

For the most current information, visit http://packagemedia.com 

 

Very truly yours, 

 

 

Myron Gould 

President 

mgould@packagemedia.com 

 

P.S. – You can create and track Clearance Requests and Orders in real time on CustomerNet

TM

, 

our online customer service network. Contact your sales representative for details. 
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List of Materials Included 

 

Fact Sheets: 

 

 Added Value Media Sales Management 

 Quick Facts about Newspaper Readership 

 Quick Facts about the Seniors Market 

 Quick Facts about Our Network 

 

Managed Properties: 

 

 Clipperama

TM

 

 Community Journal Shopper – Ohio – Blow-In 

 Metro Source (Erie) Metro Retailer (Niagara) 

 Minnesota Good Age – Journal of Active Living 

 Minnesota Parent Magazine 

 Pennysaver Upstate New York – Blow-In 

 Senior Connection (Catholic) Chicago IL Edition – Blow-In 

 Senior Connection (Catholic) Chicago IL Edition – On Page 

 Senior Connection (Catholic) Southern California Edition – Blow-In 

 Senior Connection (Catholic) Southern California Edition – On Page 

 Senior Connection and Mature Lifestyles Magazine – Florida – Blow-In 

 Senior Connection and Mature Lifestyles Magazine – Florida – On Page 

 Shepherd Express – Blow-In 

 Shepherd Express – On Page 

 The Land (Farmers and Family) 

 Wildlife Conservation Magazine – Bind-In 

 Wildlife Conservation Magazine – Blow-In 

 Wildlife Conservation Magazine – On Page 

 

Additional Materials: 

 

Preliminary Clearance Information form – use this form to provide us with information to initiate 

a Clearance Request. Duplicate this form and use as needed. 
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Added-Value Media Sales Management 

Familiar Tools, New Dimensions – Exponential Returns 

 

 

There’s a new recipe for media sales management. A heaping spoonful of sales expertise and a 

zest for creative strategic planning blended to perfection result in exceptional opportunities for 

clients of Package Media, Inc. 

 

Media viewed through both sides of the looking glass –  

 

 Traditional “push” efforts promoting use of print, insert and cooperative programs 

 Cutting-edge “pull” efforts where media venues are leveraged as bargaining chips 

resulting in added value partnerships and increased brand awareness 

 

Experienced sales executives and seasoned marketing strategists with a fresh, cutting –edge 

approach to media management have joined forces. 

 

Our team has been involved in the media marketplace for more than 25 years, as brokers, 

managers, program owners and mailers. We have practiced every aspect of our craft at every 

level. Members of our team are nationally recognized as the experts industry, trade groups and 

media call on for consultation, information and direction. 

 

We have been developing strategic plans and negotiating win-win marketing partnerships for 

more than 30 years. Our clients have spanned the full spectrum of business from small and 

midsize organizations to Fortune 100 companies. 

 

Contact us when you want a full-service media sales management company with a can-do 

attitude, the credentials to support it – and expertise that will add revenue to your bottom line 

and increase brand awareness. 
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Quick Facts About Newspaper Readership 

 

 Two-thirds (67%) of adults regularly check newspaper preprints and ROP ads* 

 9 in 10 (90%) of adults read newspaper preprints and ROP ads at least occasionally* 

 Newspapers are the primary source of advertising and shopping information for 63% of 

consumers* 

 Single copy buyers are NOT much different from subscribers in using newspaper 

preprints. 

 67% of subscribers regularly read inserts, as do 60% of single copy buyers* 

 Readers check newspapers for shopping ideas, bargains and sales, as well as to 

comparison shop, and find coupons* 

 Newspaper ads by nature exist within an editorial environment that ultimately 

encourages advertising readership* 

 A substantial majority of consumers prefers preprints to be delivered with newspapers 

(63%), rather than by direct mail (25%). They tend to feel strongly about there 

preference of delivery* 

 52% of respondents use newspapers when they want to check advertising** 

 66% of adults had read a Sunday newspaper in the past four weeks prior to the 

survey** 

 63% of adults had read a Monday-Saturday edition of a daily paper in the 7 days prior to 

the survey** 

 41% of adults think newspapers are more valuable in planning shopping as compared to 

23% who prefer the Internet** 

 42% of adults over age 35 find newspapers to be more convenient to use than the 

Internet in finding coupons and offers** 

 When identifying preferred methods for receiving advertising, newspapers lead direct 

mail in every age category** 

 36% of respondents 25-34 years of age prefer to receive advertising via newspapers. 

Direct mail is preferred by 25% of the same age group. Newspaper preference expands 

with each successive age group after age 35** 

 67% of newspaper readers in the top 50 markets have HHI of $150,000 plus** 

 150,074,000 people read daily newspapers*** 

 

 

Sources: 

*2001 Newspapers Association of America National Report: Newspaper Advertising of ROP, 

Inserts and Coupons 

**Newspaper Association of America Research ‘How America Shops and Spends 2006” 

***Scarborough Research Top 50 Market Reports 1998-2005 

 

Newspapers in our network are their readers’ publications of choice. 

 

85% read these publications from cover-to-cover every issue! 
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Quick Facts About the Seniors Market! 

 

 Seniors are the nation’s largest and fastest growing age group 

 The Seniors market (age 50+) includes 73 million adults 

 It is comprised of 45 million households 

 79% of Seniors own their own homes 

 They control 70% of the net worth of US households 

 Seniors account for 77% of all financial assets 

 They account for 80% of all savings and loan deposits 

 They account for 80% of all luxury travel 

 47% go on cruises 

 50% own Rvs 

 They account for 77% of prescription and 61% of over-the-counter drug purchases 

 Seniors spend more on health and personal-care products than any other age group 

 They account for 43% of new domestic car and 48% of all luxury car purchases 

 Seniors account for 50% of all discretionary spending and 40% of total consumer 

demand 

 They are the only triple-buying market; they buy for themselves, their children and their 

grandchildren 

 They eat out an average of three times per week, consuming more than 50 million 

restaurant meals weekly 

 They watch more television and read more newspapers than any other group 

 

 

Our Senior Newspaper network reaches this robust, lucrative market.  

Your inserts will be delivered in newspapers and magazines that are 

their readers’ publications of choice. 

 

85% read these publications from cover-to-cover every issue! 
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Quick Facts About Our Network 

 

 Reach a total unduplicated distribution of 1.115M monthly 

 Reach 645M unduplicated consumers through audited or verified programs 

 Reach 790M consumers monthly, unduplicated in the Family and Parenting market 

segment 

 Reach 365M consumers monthly, unduplicated in Senior market segment 

 Reach 615M unduplicated consumers weekly 

 Reach 260M consumers through subscription or controlled circulation program 

 Reach 75M consumers through our Arts/Entertainment program--75M (Milwaukee) 

 Reach highly responsive markets that have not been overly saturated…where your 

mailers’ offers will be considered to have “added value” 

 Market to consumers through established programs in existence for many years 

 

 

 

 

Newspapers in our network are their readers’ publications of choice. 

 

85% read these publications from cover-to-cover every issue! 
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Description: 

FSI distributed through a national newspaper network. These are the newspapers of choice for 

their readers. Focus is on Family/Parenting, Seniors and Culture and Arts. 74% audited, 

Independent research reports 85% read cover-to-cover. 

 

Distribution: 

National with circulation growing rapidly each month. 

Circulation: 2,000,000 

Audited: Yes 

 

Special Issues: 

To be announced 

 

Specifications: 

Publication Size: 6.9375" x 10.75" 

Material Delivery Date: February 16, 2007 

 

Rate Cards: 

General Full Page 2/3 Page 1/2 Page  1/3 Page 2-Page Spread 

4C Rates  $49,000  $39,200  $31,850  $21,250  $98,000 

 

Covers Cover 1 Cover 4 

4C Rates  $61,250  $61,250 

Cover Sizes  6.375" x 9.125"  6.375" x 10.375" 

 

Ad Sizes Width x Depth 

Two-Page Spread  13.375" x 10.375" 

Bleed Page  No Bleed 

Full Page  6.375" x 10.375" 

1/2 Page Horizontal  6.375" x 5.125" 

 

Issue Order Date Materials Date 

23-Mar-07 19-Jan-07 16-Feb-07 

20-May-07 20-Mar-07 16-Apr-07 

25-Jun-07 23-Apr-07 21-May-07 

22-Aug-07 20-Jun-07 18-Jul-07 

10-Oct-07 8-Aug-07 5-Sep-07 

8-Nov-07 6-Sep-07 4-Oct-07 

10-Dec-07 8-Oct-07 5-Nov-07 
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Clipperama

TM

, continued 

 

Printing Process: 4-color process 

Terms: Agency commission of 15% paid to recognized agencies and brokers. Delinquency of 

payments over 30 days will result in forfeiture of commissions. No commission on 

mechanical/production services. Cancellations not accepted after closing dates. 

Material Requirements: Screen ruling: 133 or 150 lines 

Resolution: 200 pixels per inch or above 

Maximum Density not to exceed 280% 

Supported Applications: Photoshop, Illustrator, Quark Express, InDesign, Freehand, Acrobat PDF 

Mac or PC Based 

Please include all fonts used in your ad, or convert fonts to outlines. 

Supported Media: Zip, 1.44mb 3.5" disks, CD 

File Formats: TIFF, Jpg and PDF 

Platform: We use Windows computers. 

Screens Proofs Other: We will provide a hard color proof or a PDF proof 

Bleed and Live Matter: No bleed. 

Send Materials to: Customer Service, Package Media, Inc. 141 East 33rd Street - Suite 2D, 

New York, NY 10016 
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Specifications for available ad sizes 

 

 

 

 

    

 

 

 

 

 

 


