
Package Media, Inc. 

Package Media, Inc. 

Package Media, Inc. 

 

 

© 2005 - 2007, Package Media, Inc. All rights reserved. 

 



Package Media, Inc. 

Package Media, Inc. 

Package Media, Inc. 

 

 

© 2005 - 2007, Package Media, Inc. All rights reserved. 

 

Dear Colleague, 

 

Enclosed you will find information about the programs we manage, the markets they service and 

background about our company. 

 

We appreciate your interest and would like to help you with anything you require. Please do not 

hesitate to contact us with your questions. 

 

For the most current information, visit http://packagemedia.com 

 

Very truly yours, 

 

 

Myron Gould 

President 

mgould@packagemedia.com 

 

P.S. – You can create and track Clearance Requests and Orders in real time on CustomerNet

TM

, 

our online customer service network. Contact your sales representative for details. 
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Quick Facts about Clipperama

TM

 

 

Clipperama

TM

 reaches highly loyal readers of community and niche market newspapers 

nationally. These are the newspapers of choice their readers rely on as rich sources of 

trusted community news, information, and lifestyle interests. 

 

Independent research shows that 85% of recipients read these papers from cover-to-

cover. Your message will be noticed – it will not be lost in the clutter.  

 

Advertisers that rely on big-city newspapers miss these fertile sources for customer 

acquisition. 

 

Reach middle-American demographics through this cost-effective, targeted program. 

 

Clipperama

TM

 puts you in front of highly responsive, under-serviced consumers. This is a 

strong opportunity for national advertisers and direct marketers to present their 

messages with just one buy – no hassles, no printing inserts, no shipping costs – supply 

your artwork, and we will do the rest.  

 

Now is the best time to participate – Clipperama

TM

 is a new program, distributed through 

established venues to new prospects likely to be part of your targeted market 

segments… and they have never seen your message before! 
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Clipperama

™

 Brings You New Customers 

 

Here are three reasons why Clipperama

TM

 

can become your rich source for new 

customers: 

 

1. Staying Power – these newspapers have strong pass-along readership. Your 

message will be seen by millions of people.  

2. Market Focus – Clipperama

TM

 reaches two of the most sought after market 

segments – families with children and seniors with strong discretionary income. 

3. Lifetime Value – members of the two markets Clipperama

TM

 focuses on are 

highly brand loyal and will remain your customers over the long term 

 

Clipperama

™

 Statistics 

 

 Total Circulation 2,000,000 

 74% of the newspapers carrying Clipperama™ are audited, the balance are sight-

verified 

 66% Female readership 

 50% have household income over $35,000 

 68% Family & Parenting Demographic 

 61% live in non-metropolitan areas 

 



Package Media, Inc. 

Package Media, Inc. 

Package Media, Inc. 

 

 

© 2005 - 2007, Package Media, Inc. All rights reserved. 

 

 

 

 

Description: 

FSI distributed through a national newspaper network. These are the newspapers of choice for 

their readers. Focus is on Family/Parenting, Seniors and Culture and Arts. 74% audited, 

Independent research reports 85% read cover-to-cover. 

 

Distribution: 

National with circulation growing rapidly each month. 

Circulation: 2,000,000 

Audited: Yes 

 

Special Issues: 

To be announced 

 

Specifications: 

Publication Size: 6.9375" x 10.75" 

Material Delivery Date: February 16, 2007 

 

Rate Cards: 

General Full Page 2/3 Page 1/2 Page  1/3 Page 2-Page Spread 

4C Rates  $49,000  $39,200  $31,850  $21,250  $98,000 

 

Covers Cover 1 Cover 4 

4C Rates  $61,250  $61,250 

Cover Sizes  6.375" x 9.125"  6.375" x 10.375" 

 

Ad Sizes Width x Depth 

Two-Page Spread  13.375" x 10.375" 

Bleed Page  No Bleed 

Full Page  6.375" x 10.375" 

1/2 Page Horizontal  6.375" x 5.125" 

 

Issue Order Date Materials Date 

23-Mar-07 19-Jan-07 16-Feb-07 

20-May-07 20-Mar-07 16-Apr-07 

25-Jun-07 23-Apr-07 21-May-07 

22-Aug-07 20-Jun-07 18-Jul-07 

10-Oct-07 8-Aug-07 5-Sep-07 

8-Nov-07 6-Sep-07 4-Oct-07 

10-Dec-07 8-Oct-07 5-Nov-07 
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